
FINE RESTAURANTS
WORLD-CLASS WINES
LIVE ENTERTAINMENT

CELEBRITY CHEFS

LOS ANGELES’ PREMIERE ITALIAN FOOD AND WINE EVENT BENEFITING
THE ITALIAN AMERICAN MUSEUM OF LOS ANGELES

SEPTEMBER 23,  2023   DOWNTOWN L.A.

SPONSORSHIP OPPOR TUNITIES

®



TASTE OF ITALY AT A GL ANCE 
TA S T E  O F  I TA LY,  S O U T H E R N  C A L I F O R N I A’S  P R E M I E R E 
I TA L I A N  F O O D  A N D  W I N E  E V E N T,  O F F E R S  U N I Q U E  A N D 
F U L LY  C U S TO M I Z A B L E  AC T I VAT I O N S  F O R  O V E R  75 
PA R T N E R S  E AC H  Y E A R .  B E N E F I T I N G  A  501 ( C )  3  N O N - P R O F I T   
O R G A N I Z AT I O N ,  TA S T E  O F  I TA LY  O F F E R S  E XC E P T I O N A L 
O P P O R T U N I T I E S  TO :

-  CO N N E C T  W I T H  2 ,500 U P S C A L E  CO N S U M E R S ,  53% O F
   W H O M  H AV E  A  H O U S E H O L D  I N CO M E  O F  $250,000+

-  L AU N C H  A  N E W  P R O D U C T  O R  E X P O S E  YO U R  B R A N D 

-  S H O W C A S E  YO U R  F I R M’S  P H I L A N T H R O P I C  E F F O R T S

-  E N S U R E  A  H I G H  R E T U R N  O N  I N V E S T M E N T  W I T H
   E XC E P T I O N A L  M E D I A  VA LU E

-  E N T E R TA I N  C L I E N T S

ROI

107PRESS
HITS COVERAGE

IN 137 MEDIA OUTLETS

$300K AD
VALUE 2,500

UP SCALE
ATTENDEES



A B O U T  TA S T E  O F  I TA LY 
T H E  T W E L F T H  A N N UA L  TA S T E  O F  I TA LY  I S  LO S  A N G E L E S’
P R E M I E R E  I TA L I A N  F O O D  A N D  W I N E  E V E N T,  F E AT U R I N G 
F I N E  I TA L I A N  R E S TAU R A N T S ,  AU T H E N T I C  P R O D U C T S ,  A N D 
W O R L D - C L A S S  W I N E S ,  W I T H  L I V E  P E R F O R M A N C E S  I N  A 
S P E C TAC U L A R ,  H I S TO R I C  S E T T I N G .

F O R  O N E  E V E N I N G ,  T H E  H E A R T  O F  H I S TO R I C  D O W N TO W N 
LO S  A N G E L E S  I S  T R A N S F O R M E D  I N TO  A  C H A R M I N G  P I A Z Z A , 
W H E R E  2 ,500 I TA LO P H I L E S  J O I N  C E L E B R I T I E S ,  D I G N I TA R I E S , 
A N D  P H I L A N T H R O P I S T S  TO  E AT,  D R I N K ,  A N D  M I N G L E  AT  T H I S 
U P S C A L E,  T I C K E T E D  E V E N T.

W H Y  S P O N S O R
TA S T E  O F  I TA LY ?
S P O N S O R I N G  TA S T E  O F  I TA LY,  A  B E N E F I T  F O R  F R E E 
E D U C AT I O N A L  P R O G R A M M I N G  AT  T H E  I TA L I A N  A M E R I C A N 
M U S E U M  O F  LO S  A N G E L E S ,  A  501 C  ( 3 )  N O N - P R O F I T 
O R G A N I Z AT I O N ,  P R O V I D E S  T H E  O P P O R T U N I T Y  TO  CO N N E C T 
W I T H  O N E  O F  S O U T H E R N  C A L I F O R N I A’S  M O S T  A F F LU E N T, 
S O P H I S T I C AT E D,  W E L L - T R AV E L E D,  A N D  C R O S S - C U LT U R A L 
AU D I E N C E S ,  W H O  VA LU E  YO U R  CO M M I T M E N T  TO  T H E 
CO M M U N I T Y. 

TA S T E  O F  I TA LY  R E C E I V E S  S I G N I F I C A N T  AT T E N T I O N  F R O M 
T H E  L A R G E S T  M E D I A  O U T L E T S  I N  T H E  R E G I O N .

W E  A R E  H A P P Y  TO  W O R K  W I T H  YO U  TO  C R E AT E  A 
C U S TO M I Z E D  C A M PA I G N  TO  R E F L E C T  YO U R  B U D G E T  A N D 
M A R K E T I N G  G OA L S .



TASTE OF ITALY OVER VIE W
SEPTEMBER 23,  2023

WHERE:  THE 400 BLOCK OF NOR TH MAIN STREE T IN 
DOWNTOWN LA. 

DEMOGR APHICS:  THE E VENT DRAWS A DIVERSE 
GROUP OF OVER 2 ,500 AT TENDEES,  MOST OF WHOM 
ARE EDUCATED PROFESSIONALS,  EARN IN EXCESS 
OF $250,000 ANNUALLY,  AND ARE INTERESTED IN 
CUISINE,  TRAVEL,  AND FINE L IVING.   OVER 65% OF THE 
AT TENDEES ARE BE T WEEN THE AGES OF 25 AND 55.

HIGHLIGHTS:  DOZENS OF F INE ITALIAN RESTAURANTS, 
PUR VEYORS OF AUTHENTIC  FOODS AND
WORLD - CLASS WINES,  AS WELL AS MICHELIN-STAR 
CHEFS,  L IVE ENTER TAINMENT,  DEMONSTRATIONS, 
DIGNITARIES,  AND CELEBRITIES .

MEDIA COVER AGE:  TASTE OF ITALY RECEIVES EX TENSIVE 
COVERAGE FROM MEDIA OUTLE TS INCLUDING K TLA, 
KNBC,  KCR W,  K ABC,  THE LOS ANGELES T IMES,  LOS 
ANGELES MAGAZINE,  LA CUCINA ITALIANA,  OVER 100 
CABLE CHANNELS,  AND DOZENS MORE.



SPONSORSHIP OPPOR TUNITIES
AND BENEFITS

TITLE SPONSOR $50,000
ONE AVAIL ABLE

-  NAMED OFFICIAL PRODUC T OR SER VICE OF E VENT

-  COMPANY INCORPORATED INTO
   MEDIA INTER VIE WS AND PSAs AS PERMIT TED

-  ON SITE OPPOR TUNITIES FOR PRODUC T DISPLAY

-  YEAR-ROUND COLLABORATION OPPOR TUNITIES

-  NAMING OF VIP/PREMIERE ENTRANCE

-  OPPOR TUNIT Y TO CO -BRAND TASTE OF ITALY
    GIFT BAGS (2 ,500)

-  COMPANY LISTED AS T ITLE SPONSOR
    IN  E VENT PROMOTIONAL MATERIALS

-  PODIUM RECOGNITION AT E VENT

-  DEDICATED SOCIAL MEDIA POSTS

-  RECOGNITION AS T ITLE SPONSOR IN MUSEUM
   NE WSLE T TER,  WEBSITE,  AND SOCIAL MEDIA

-  T WO RESER VED TABLES FOR TEN AT TASTE OF ITALY

PL ATINUM SPONSOR $25,000
THREE AVAIL ABLE

-  COMPANY INCORPORATED INTO MEDIA
	 INTER VIE WS AND PSAs AS PERMIT TED

-  ONSITE BRANDING OPPOR TUNITIES

-  COMPANY INCLUDED IN ALL E VENT
	 PROMOTIONAL MATERIALS

-  NAMING OF GENERAL ADMISSION ENTRANCE

-  YEAR-ROUND COLLABORATION OPPOR TUNITIES

-  RECOGNITION AS PLATINUM SPONSOR IN MUSEUM
	 NE WSLE T TER,  WEBSITE

-  PODIUM RECOGNITION AT E VENT

-  DEDICATED SOCIAL MEDIA POSTS

-  RESER VED TABLE FOR TEN AT E VENT

GOLD SPONSOR $15,000
THREE AVAIL ABLE

-  COMPANY INCORPORATED INTO MEDIA
	 INTER VIE WS AS PERMIT TED

-  ONE 10’ X  10’ CORPORATE HOSPITALIT Y TENT
	 IN PREMIERE LOCATION AT E VENT OR RESER VED
	 TABLE FOR TEN AT E VENT

-  INCLUSION IN ALL E VENT PROMOTIONAL MATERIALS

-  RECOGNITION IN MUSEUM NE WSLE T TER,  ON WEBSITE

-  PODIUM RECOGNITION AT E VENT

-  DEDICATED SOCIAL MEDIA POSTS

®

INQUIRE ABOUT PERSONALIZED SPONSORSHIP AC TIVATIONS



SPONSORSHIP OPPOR TUNITIES
AND BENEFITS

SILVER SPONSOR $10,000
FIVE AVAIL ABLE

-  COMPANY INCORPORATED
	 INTO MEDIA INTER VIE WS	AS PERMIT TED

-  INCLUSION IN ALL PROMOTIONAL MATERIALS

-  RESER VED TABLE FOR TEN AT E VENT

-  RECOGNITION AT E VENT

-  RECOGNITION IN MUSEUM NE WSLE T TER,
	 ON WEBSITE

-  DEDICATED SOCIAL MEDIA POSTS

BRONZE SPONSOR $5,000
TEN AVAIL ABLE

-  COMPANY NAME AND LOGO LISTED IN SELEC T
	 PROMOTIONAL MATERIALS

-  RESER VED TABLE FOR TEN AT E VENT

-  DEDICATED SOCIAL MEDIA POST

PLEASE INQUIRE ABOUT THE
FOLLOWING OPPORTUNITIES:

-  CATEGORICAL EXCLUSIVIT Y

-  CORPORATE HOSPITALIT Y TENT/DEDICATED SAMPLING BOOTH

- VEHICLE AND PRODUC T DISPLAYS

-  PSA INCLUSION

-  L IGHT POLE BANNER CAMPAIGN

-  MEDIA DINNER

-  PRODUC T PLACEMENT

-  NAMING RECOGNITION OF TASTE OF ITALY BARS

-  NAMING RECOGNITION FOR VIP  WELCOME COCK TAIL
	 AND/OR WELCOME BITE

-  ENTER TAINMENT AND/OR VALE T SPONSOR

-  GIFT BAG BRANDING

-  FLORAL SPONSORSHIPINQUIRE ABOUT PERSONALIZED SPONSORSHIP AC TIVATIONS

®



TITLE SPONSOR
$50,000

PLATINUM SPONSORSHIP
$25,000

GOLD SPONSOR
$15,000

SILVER SPONSOR
$10,000

BRONZE SPONSOR
$5,000

NAMED OFFICIAL PRODUCT OR SERVICE OF EVENT •
COMPANY OR PRODUCT INCORPORATED INTO 
MEDIA INTERVIEWS AND PSAS AS PERMITTED • • • •
ONE 10’ x 10’ CORPORATE HOSPITALITY TENT AT 
THE EVENT •
BANNER ADVERTISEMENT ON MUSEUM WEBSITE •
INCLUSION IN TASTE OF ITALY MEDIA DINNER • • • •
RECOGNITION IN MUSEUM NEWSLETTER, WEBSITE, 
AND EVENT PROMOTIONAL MATERIALS • • • • •
NAMING OF VIP ENTRANCE •
NAMING OF GENERAL ADMISSION ENTRANCE •
PODIUM RECOGNITION AT EVENT • • • •
DEDICATED SOCIAL MEDIA POSTS • • • • •
RESERVED TABLE FOR TEN • • • • •
INCLUSION IN GIFT BAGS • • • •

SPONSORSHIP OPPOR TUNITIES AND BENEFITS

®



PAR TIAL LIST OF PRE VIOUS SPONSORS
DRAGO CENTRO
BRERA
ANGELINI  OSTERIA
ACCADEMIA BARILLA
BIRRA MORE T TI
CAFFÈ F IRENZE
CA’ MOMI
RISTORANTE DON LISANDER
CAFFE ROMA
CARRARA PASTRIES
WILLIAMS SONOMA
SIX TH + MILL PIZZERIA AND BAR
FAC TORY KITCHEN
PROSCIUT TO DI  CARPEGNA 
CELESTINO RISTORANTE
DELORIMIER WINERY
PASTA SISTERS
URBANI  TRUFFLES
DI  STEFANO CHEESE
EATALIAN CAFÉ
FERNE T BRANCA
FERRARELLE
FERRARINI
GROM
GRUPPO I  V INAI
TERLATO WINES
SPECIALT Y CELLARS
ANTICA LOCANDA DI  SESTO
L’ANTICA PIZZERIA DA MICHELE
N.10 RESTAURANT
IL  FORNAIO
TOTAL WINE AND MORE
JONATHAN CLUB
L’OPERA RISTORANTE
RAO ’S
OSTERIA CAL MARE
AMARO RAMAZZOT TI
LE VIGNE WINERY
MALFY GIN   
MARINO RISTORANTE
MAZZOCCO
MOSBY WINERY
MOZZA PIZZERIA
NERANO
OBICA MOZZARELLA BAR
PERONI
PROSCIUT TO DI  PARMA
PRUNOT TO
SAN ANTONIO WINERY
SMERALDI ’S
THE PRINCE OF VENICE
TOSCANOVA
VIA ALLORO

PAST PAR TICIPANTS



 

BackTHE DIGESTL.A. Home  

Event Alert: Taste of Italy,  
a Night of Italian Food and 
Wine 

L.A.’s Italian American Museum hosts its sixth annual 
tasting event 

October 7, 2014 Valentina Silva Add a comment  

Still full from a summer of food festivals? Well, start revving your appetite up 

MEDIA COVER AGE

TELE VISION
K TLA
NBC
ABC
CBS

PRINT
L.A.  T IMES
VARIE T Y
DAILY NE WS
DAILY BREEZE
LA CUCINA ITALIANA
L.A.  WEEKLY
LOS ANGELES MAGAZINE
WEST WAYS
ORANGE COUNT Y MAGAZINE
DOWNTOWN NE WS
CULVER CIT Y NE WS
PASADENA STAR NE WS
L’ ITALO AMERICANO
ORANGE COUNT Y REGISTER
MALIBU TIMES
AMERICA OGGI
TOPANGA MESSENGER
SAN BERNADINO SUN
PRESS TELEGRAM

R ADIO
KOST 103.5 
KCR W
K JAZZ
CLEAR CHANNEL 
100.3  THE SOUND
KPFK

L.A.  OPER A AND PARTICIPATING RESTAUR ANTS ON LIVE 
MEDIA SEGMENT
TOTAL NIELSEN AUDIENCE:  169,513
TOTAL C ALCUL ATED PUBLICIT Y VALUE:  $5,880

BLOGS/WEB
ASSOCIATED PRESS
HUFFINGTON POST
LUXURY LIFEST YLE
EXPERIENCE L .A.
LAIST
PERFORMING AR TS L IVE
L.A.  OBSER VED
SANTA MONICA DAILY PRESS
EATER L .A.
EATING L .A.
L .A .  INC.
FOODIAMO.COM
THE EXAMINER
THE DISH
PATCH.COM
XPLORELA.COM
LA.COM
ORANGECOUNT Y.COM
L.A.  FOODIE
TIMEOUT LA

TASTE OF ITALY ’S PSA
RUNS ON 100 + CHANNELS

*2019 SPONSORS
RECEIVED EXCESS OF
$75,000 IN ADVERTISING.
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L.A.’s Italian American Museum hosts its sixth annual 
tasting event 
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Still full from a summer of food festivals? Well, start revving your appetite up 

MEDIA 
2014 MEDIA COVERAGE

TELEVISION
KTL A

NBC

ABC

CBS

NEWSPAPERS
L.A.  T IMES

L.A.  VARIET Y

DAILY NEWS

DAILY BREEZE

L.A.  WEEKLY

DOWNTOWN NEWS

L ARCHMONT CHRONICLE

LOS FELIZ LEDGER

CULVER CIT Y NEWS

PASADENA STAR NEWS

L’ ITALO AMERICANO

ORANGE COUNT Y REGISTER

MALIBU TIMES

AMERICA OGGI

TOPANGA MESSENGER

CULVER CIT Y OBSERVER

SAN BERNADINO SUN

PRESS TELEGRAM

 

MAGAZINES
LOS ANGELES MAGAZINE

WESTWAYS

É ITALIA MAGAZINE

ORANGE COUNT Y MAGAZINE

RADIO
100.3 THE SOUND

KOST 103.5

CLEAR CHANNEL

KCRW

HOT 92.3

KPFK

BLOGS/WEB
ASSOCIATED PRESS

HUFFINGTON POST

LUXURY LIFEST YLE

EXPERIENCE L.A.

L AIST

WEEKEND FOODIE

PERFORMING ARTS LIVE

L.A.  OBSERVED

SANTA MONICA DAILY PRESS

EATER L.A.

EATING L.A.

SQUID INK

SWAGGER L.A.

L .A.  INC.

 

THE EXAMINER

EXPERIENCE L.A.

THE DISH

PATCH.COM

VIVA L.A.  FOODIES

XPLOREL A.COM

TOPIX.COM

NEON TOMMY

LOS ANGELES INFORMER

EYESPY L .A.

L A.COM

UNEMPLOYED EATER

ZVENTS

TODD RICK ALLEN

ORANGECOUNT Y.COM

CAKE AND HEELS

GANZO

WE THE ITALIANS

L.A.  FOODIE

GOURMET PIGS

ONE MORE BITE

E*STAR L.A.

*2013 SPONSORS

RECEIVED AN EXCESS OF

$75,000 IN ADVERTISING.
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L.A.  OPERA AND PARTICIPATING RESTAURANTS ON LIVE MEDIA SEGMENT
TOTAL NIELSEN AUDIENCE: 169,513  TOTAL CALCUL ATED PUBLICIT Y VALUE:  $5,880

TASTE OF ITALY PSA FEATURED ON SEVERAL MA JOR NETWORKS

LOS ANGELES MAGAZINE FEATURE

TASTE OF ITALY PSA FEATURED ON
SE VERAL MA JOR NE T WORKS

LOS ANGELES MAGAZINE FEATURE
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NAME OF COMPANY/INDIVIDUAL:  ______________________________________

ADDRESS:  _______________________________________________________________

CITY/ZIP: _________________________________________________________________

PHONE:  ________________________________________________________________ 

EMAIL :  __________________________________________________________________

CONTAC T PERSON:______________________________________________________ 

T ITLE:  __________________________________________________________________

PLEASE PRINT AND ACKNOWLEDGE COMPANY NAME AS FOLLOWS:

_________________________________________________________________________

TASTE OF ITALY SPONSORSHIP FORM
REMIT BY AUGUST 1ST,  2023

LO G O

I  AM INCLUDING AN ELEC TRONIC F ILE  OF OUR  HIGH-RESOLUTION LOGO,

I .E . ,  VEC TOR,  EPS,  JPG AT 300DPI .       q Y        q N

LOGO MUST BE RECEIVED BY JULY 1,  2023 FOR INCLUSION.

S P O N S O R S H I P  L E V E L  ( P L E A S E  S E L E C T )

q TITLE SPONSOR ($50,000)

q PLATINUM SPONSOR ($25,000)

q GOLD SPONSOR ($15,000)

q SILVER SPONSOR ($10,000)

q BRONZE SPONSOR ($5,000)

q CHECK PAYABLE TO THE IAMLA ENCLOSED

q CREDIT CARD PAYMENT

NAME ON CARD:  _______________________________________________________

CARD NUMBER:_________________________________________________________

EXP.  DATE:  ______________________  C V CODE:____________________________

COMPLE TING YOUR SPONSORSHIP

PLEASE REMIT COMPLE TED SPONSORSHIP DOCUMENTS TO:

THE ITALIAN AMERICAN MUSEUM OF LOS ANGELES
125 PASEO DE LA PLAZA,  SUITE 200
LOS ANGELES,  CA 90012
FOR QUESTIONS,  PLEASE CALL (213)  485-8432
OR EMAIL  TO:  INFO@ITALIANHALL.ORG

®





ABOUT THE
ITALIAN AMERIC AN MUSEUM
OF LOS ANGELES ( IAML A)
T H E  I TA L I A N  A M E R I C A N  M U S E U M  O F  LO S  A N G E L E S  ( I A M L A )  E X P LO R E S 

T H E  I TA L I A N  A M E R I C A N  E X P E R I E N C E  I N  T H E  CO N T E X T  O F  T H E  N AT I O N’S 

M U LT I C U LT U R A L  M O S A I C .  T H E  6 ,000 S Q UA R E - F O OT  M U S E U M  I S  LO C AT E D 

I N  D O W N TO W N  LO S  A N G E L E S  A N D  F E AT U R E S  A N  AWA R D - W I N N I N G 

P E R M A N E N T  E X H I B I T I O N ,  W H I C H  I S  A L S O  ACC E S S I B L E  O N L I N E,  A S  W E L L 

A S  T E M P O R A R Y  E X H I B I T I O N S ,  C U LT U R A L - E D U C AT I O N A L  P R O G R A M M I N G 

A N D  C U R R I C U L A .  T H E  I A M L A  I S  H O U S E D  I N  T H E  I TA L I A N  H A L L ,  W H I C H 

WA S  CO N S T R U C T E D  I N  1908 A S  A  CO M M U N I T Y  C E N T E R .  T H E  I TA L I A N 

H A L L  I S  L I S T E D  O N  T H E  N AT I O N A L  R E G I S T E R  O F  H I S TO R I C  P L AC E S  A N D  I S 

A M O N G  T H E  O L D E S T  R E M A I N I N G  S T R U C T U R E S  F R O M  T H E  C I T Y ’S  H I S TO R I C 

L I T T L E  I TA LY.  T H E  I A M L A  I S  A  501 ( C )  3  C H A R I TA B L E  O R G A N I Z AT I O N ; 

A D M I S S I O N  TO  T H E  M U S E U M  I S  F R E E .  F O R  M O R E  I N F O R M AT I O N ,  V I S I T 

W W W. I A M L A . O R G . 
THE ITALIAN HALL,  HOME OF THE IAMLA,  AS IT  APPEARED IN 1917.

T H E  I TA L I A N  H A L L  TO DAY –  H O M E  O F  T H E  I A M L AT H E  P E R M A N E N T  E X H I B I T I O N  W I N G  O F  T H E  I A M L A


