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g TASTE OF

/

LOS ANGELES’ PREMIERE ITALIAN FOOD AND WINE EVENT BENEFITING
THE ITALIAN AMERICAN MUSEUM OF LOS ANGELES

FINE RESTAURANTS
WORLD-CLASS WINES
LIVE ENTERTAINMENT

CELEBRITY CHEFS

LOS ANGELES

SEPTEMBER 23, 2023 DOWNTOWN L.A.

SPONSORSHIP OPPORTUNITIES



TASTE OF ITALY AT A GLANCE

TASTE OF ITALY, SOUTHERN CALIFORNIA’S PREMIERE
ITALIAN FOOD AND WINE EVENT, OFFERS UNIQUE AND
FULLY CUSTOMIZABLE ACTIVATIONS FOR OVER 75
PARTNERS EACH YEAR. BENEFITING A 501 (C) 3 NON-PROFIT
ORGANIZATION, TASTE OF ITALY OFFERS EXCEPTIONAL
OPPORTUNITIES TO:

- CONNECT WITH 2,500 UPSCALE CONSUMERS, 53% OF
WHOM HAVE A HOUSEHOLD INCOME OF $250,000+

- LAUNCH A NEW PRODUCT OR EXPOSE YOUR BRAND
- SHOWCASE YOUR FIRM’S PHILANTHROPIC EFFORTS

- ENSURE A HIGH RETURN ON INVESTMENT WITH
EXCEPTIONAL MEDIA VALUE

- ENTERTAIN CLIENTS

ROI

PRESS
HITS

10 COVERAGE

IN 137 MEDIA OUTLETS

S300K VAL 2,500

UP SCALE
ATTENDEES




ABOUT TASTE OF ITALY

THE TWELFTH ANNUAL TASTE OF ITALY IS LOS ANGELES’
PREMIERE ITALIAN FOOD AND WINE EVENT, FEATURING
FINE ITALIAN RESTAURANTS, AUTHENTIC PRODUCTS, AND
WORLD-CLASS WINES, WITH LIVE PERFORMANCES IN A
SPECTACULAR, HISTORIC SETTING.

FOR ONE EVENING, THE HEART OF HISTORIC DOWNTOWN
LOS ANGELES IS TRANSFORMED INTO A CHARMING PIAZZA,
WHERE 2,500 ITALOPHILES JOIN CELEBRITIES, DIGNITARIES,
AND PHILANTHROPISTS TO EAT, DRINK, AND MINGLE AT THIS
UPSCALE, TICKETED EVENT.

WHY SPONSOR
TASTE OF ITALY?

SPONSORING TASTE OF ITALY, A BENEFIT FOR FREE
EDUCATIONAL PROGRAMMING AT THE ITALIAN AMERICAN
MUSEUM OF LOS ANGELES, A 501 C (3) NON-PROFIT
ORGANIZATION, PROVIDES THE OPPORTUNITY TO CONNECT
WITH ONE OF SOUTHERN CALIFORNIA’'S MOST AFFLUENT,
SOPHISTICATED, WELL-TRAVELED, AND CROSS-CULTURAL
AUDIENCES, WHO VALUE YOUR COMMITMENT TO THE
COMMUNITY.

TASTE OF ITALY RECEIVES SIGNIFICANT ATTENTION FROM
THE LARGEST MEDIA OUTLETS IN THE REGION.

WE ARE HAPPY TO WORK WITH YOU TO CREATE A
CUSTOMIZED CAMPAIGN TO REFLECT YOUR BUDGET AND
MARKETING GOALS.




TASTE OF ITALY OVERVIEW
SEPTEMBER 23, 2023

WHERE: THE 400 BLOCK OF NORTH MAIN STREET IN
DOWNTOWN LA.

DEMOGRAPHICS: THE EVENT DRAWS A DIVERSE
GROUP OF OVER 2,500 ATTENDEES, MOST OF WHOM
ARE EDUCATED PROFESSIONALS, EARN IN EXCESS

OF $250,000 ANNUALLY, AND ARE INTERESTED IN
CUISINE, TRAVEL, AND FINE LIVING. OVER 65% OF THE
ATTENDEES ARE BETWEEN THE AGES OF 25 AND 55.

HIGHLIGHTS: DOZENS OF FINE ITALIAN RESTAURANTS,
PURVEYORS OF AUTHENTIC FOODS AND
WORLD-CLASS WINES, AS WELL AS MICHELIN-STAR
CHEFS, LIVE ENTERTAINMENT, DEMONSTRATIONS,
DIGNITARIES, AND CELEBRITIES.

MEDIA COVERAGE: TASTE OF ITALY RECEIVES EXTENSIVE
COVERAGE FROM MEDIA OUTLETS INCLUDING KTLA,
KNBC, KCRW, KABC, THE LOS ANGELES TIMES, LOS
ANGELES MAGAZINE, LA CUCINA ITALIANA, OVER 100
CABLE CHANNELS, AND DOZENS MORE.




fTASTE OF

SPONSORSHIP OPPORTUNITIES
AND BENEFITS

TITLE SPONSOR $50,000 PLATINUM SPONSOR $25,000 GOLD SPONSOR $15,000
ONE AVAILABLE THREE AVAILABLE THREE AVAILABLE
- NAMED OFFICIAL PRODUCT OR SERVICE OF EVENT - COMPANY INCORPORATED INTO MEDIA - COMPANY INCORPORATED INTO MEDIA
INTERVIEWS AND PSAs AS PERMITTED INTERVIEWS AS PERMITTED
- COMPANY INCORPORATED INTO
MEDIA INTERVIEWS AND PSAs AS PERMITTED - ONSITE BRANDING OPPORTUNITIES - ONE 10’ X 10" CORPORATE HOSPITALITY TENT
IN PREMIERE LOCATION AT EVENT OR RESERVED
- ON SITE OPPORTUNITIES FOR PRODUCT DISPLAY - COMPANY INCLUDED IN ALL EVENT TABLE FOR TEN AT EVENT
PROMOTIONAL MATERIALS
- YEAR-ROUND COLLABORATION OPPORTUNITIES - INCLUSION IN ALL EVENT PROMOTIONAL MATERIALS
- NAMING OF GENERAL ADMISSION ENTRANCE
- NAMING OF VIP/PREMIERE ENTRANCE - RECOGNITION IN MUSEUM NEWSLETTER, ON WEBSITE
- YEAR-ROUND COLLABORATION OPPORTUNITIES
- OPPORTUNITY TO CO-BRAND TASTE OF ITALY - PODIUM RECOGNITION AT EVENT
GIFT BAGS (2,500) - RECOGNITION AS PLATINUM SPONSOR IN MUSEUM
NEWSLETTER, WEBSITE - DEDICATED SOCIAL MEDIA POSTS
- COMPANY LISTED AS TITLE SPONSOR
IN EVENT PROMOTIONAL MATERIALS - PODIUM RECOGNITION AT EVENT
- PODIUM RECOGNITION AT EVENT - DEDICATED SOCIAL MEDIA POSTS
- DEDICATED SOCIAL MEDIA POSTS - RESERVED TABLE FOR TEN AT EVENT

- RECOGNITION AS TITLE SPONSOR IN MUSEUM
NEWSLETTER, WEBSITE, AND SOCIAL MEDIA

- TWO RESERVED TABLES FOR TEN AT TASTE OF ITALY

INQUIRE ABOUT PERSONALIZED SPONSORSHIP ACTIVATIONS

000
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SPONSORSHIP OPPORTUNITIES

AND BENEFITS

SILVER SPONSOR $10,000
FIVE AVAILABLE

- COMPANY INCORPORATED
INTO MEDIA INTERVIEWS AS PERMITTED

- INCLUSION IN ALL PROMOTIONAL MATERIALS
- RESERVED TABLE FOR TEN AT EVENT
- RECOGNITION AT EVENT

- RECOGNITION IN MUSEUM NEWSLETTER,
ON WEBSITE

- DEDICATED SOCIAL MEDIA POSTS

BRONZE SPONSOR $5,000
TEN AVAILABLE

- COMPANY NAME AND LOGO LISTED IN SELECT
PROMOTIONAL MATERIALS

- RESERVED TABLE FOR TEN AT EVENT

- DEDICATED SOCIAL MEDIA POST

INQUIRE ABOUT PERSONALIZED SPONSORSHIP ACTIVATIONS

fTASTE OF

®

PLEASE INQUIRE ABOUT THE
FOLLOWING OPPORTUNITIES:

- CATEGORICAL EXCLUSIVITY

- CORPORATE HOSPITALITY TENT/DEDICATED SAMPLING BOOTH
- VEHICLE AND PRODUCT DISPLAYS

- PSA INCLUSION

- LIGHT POLE BANNER CAMPAIGN

- MEDIA DINNER

- PRODUCT PLACEMENT

- NAMING RECOGNITION OF TASTE OF ITALY BARS

- NAMING RECOGNITION FOR VIP WELCOME COCKTAIL
AND/OR WELCOME BITE

- ENTERTAINMENT AND/OR VALET SPONSOR

- GIFT BAG BRANDING

- FLORAL SPONSORSHIP




SPONSORSHIP OPPORTUNITIES AND BENEFITS

TITLE SPONSOR | PLATINUM SPONSORSHIP | GOLD SPONSOR SILVER SPONSOR | BRONZE SPONSOR
$50,000 $25,000 $15,000 $10,000 $5,000

NAMED OFFICIAL PRODUCT OR SERVICE OF EVENT .
COMPANY OR PRODUCT INCORPORATED INTO
MEDIA INTERVIEWS AND PSAS AS PERMITTED O O O O
ONE 10’x 10’ CORPORATE HOSPITALITY TENT AT
THE EVENT O
BANNER ADVERTISEMENT ON MUSEUM WEBSITE .
INCLUSION IN TASTE OF ITALY MEDIA DINNER

[ ] [ ] [ ] [ ]
RECOGNITION IN MUSEUM NEWSLETTER, WEBSITE,
AND EVENT PROMOTIONAL MATERIALS O O O O O
NAMING OF VIP ENTRANCE .
NAMING OF GENERAL ADMISSION ENTRANCE .
PODIUM RECOGNITION AT EVENT

[ ] [ ] [ ] [ ]
DEDICATED SOCIAL MEDIA POSTS

[ ] [ ] [ ] [ ] [ ]
RESERVED TABLE FORTEN

[ ] [ ] [ ] [ ] [ ]
INCLUSION IN GIFT BAGS

[ ] [ ] [ ] [ ]

fTASTE OF



PARTIAL LIST OF PREVIOUS SPONSORS PAST PARTICIPANTS

DRAGO CENTRO
BRERA

ANGELINI OSTERIA
ACCADEMIA BARILLA
BIRRA MORETTI

Mina CiTy NATIONAL BANK carre e
brothers
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i, AN RBC COMPANY CARRARA PASTRIES
WILLIAMS SONOMA
SIXTH + MILL PIZZERIA AND BAR
FACTORY KITCHEN
PROSCIUTTO DI CARPEGNA
PAW]IONS CELESTINO RISTORANTE
DELORIMIER WINERY
PASTA SISTERS
URBANI TRUFFLES
DI STEFANO CHEESE
EATALIAN CAFE
BIRRA FERNET BRANCA

MORETTI FERRARELLE
FERRARINI

GROM
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SAN ANTONIO WINERY
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TOSCANOVA
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MEDIA COVERAGE

TELEVISION
KTLA

NBC

ABC

CBS

PRINT

L.A. TIMES

VARIETY

DAILY NEWS

DAILY BREEZE

LA CUCINA ITALIANA

L.A. WEEKLY

LOS ANGELES MAGAZINE
WESTWAYS

ORANGE COUNTY MAGAZINE
DOWNTOWN NEWS
CULVER CITY NEWS
PASADENA STAR NEWS
L'ITALO AMERICANO
ORANGE COUNTY REGISTER
MALIBU TIMES

AMERICA OGGI

TOPANGA MESSENGER

SAN BERNADINO SUN
PRESS TELEGRAM

RADIO

KOST 103.5
KCRW

KJAZZ

CLEAR CHANNEL
100.3 THE SOUND
KPFK

BLOGS/WEB
ASSOCIATED PRESS
HUFFINGTON POST
LUXURY LIFESTYLE
EXPERIENCE L.A.
LAIST

PERFORMING ARTS LIVE
L.A. OBSERVED
SANTA MONICA DAILY PRESS
EATER L.A.

EATING L.A.

L.A. INC.
FOODIAMO.COM

THE EXAMINER

THE DISH

PATCH.COM
XPLORELA.COM
LA.COM
ORANGECOUNTY.COM
L.A. FOODIE
TIMEOUT LA

TASTE OF ITALY’S PSA
RUNS ON 100 + CHANNELS

*2019 SPONSORS
RECEIVED EXCESS OF
$75,000 IN ADVERTISING.

L.A. OPERA AND PARTICIPATING RESTAURANTS ON LIVE
MEDIA SEGMENT

TOTAL NIELSEN AUDIENCE: 169,513

TOTAL CALCULATED PUBLICITY VALUE: $5,880

il it |
28 Fabulous Events In Southern California This
Weekend

B CHESTINE B FIERE I ART S § ENTERTAIMMENT O

MAGAZINE
THE DIGEST

a1 Event Alert: Taste of Italy,
k a Night of Italian Food and
Wine

LOS ANGELES MAGAZINE FEATURE

LA CUCINA

ITALIANA

Amibeniie Iiahiar Coo

ng sinee the 19008

| Taste of |I:a|}r Festival Celebrates Los Angehsf

Italian History—and Cuisine

TASTE OF ITALY PSA FEATURED ON
SEVERAL MAJOR NETWORKS



TASTE OF ITALY SPONSORSHIP FORM

REMIT BY AUGUST 1ST, 2023

NAME OF COMPANY/INDIVIDUAL:

i TASTE OF

LOS ANGELES ®

SPONSORSHIP LEVEL (PLEASE SELECT)

ADDRESS:

CITY/ZIP:

PHONE:

EMAIL:

CONTACT PERSON:

TITLE:

PLEASE PRINT AND ACKNOWLEDGE COMPANY NAME AS FOLLOWS:

COMPLETING YOUR SPONSORSHIP
PLEASE REMIT COMPLETED SPONSORSHIP DOCUMENTS TO:

THE ITALIAN AMERICAN MUSEUM OF LOS ANGELES
125 PASEO DE LA PLAZA, SUITE 200

LOS ANGELES, CA 90012

FOR QUESTIONS, PLEASE CALL (213) 485-8432

OR EMAIL TO: INFO@ITALIANHALL.ORG

(] TITLE SPONSOR ($50,000)

(] PLATINUM SPONSOR ($25,000)

(] GOLD SPONSOR ($15,000)

() SILVER SPONSOR ($10,000)

(] BRONZE SPONSOR ($5,000)

() CHECK PAYABLE TO THE IAMLA ENCLOSED
O CREDIT CARD PAYMENT

NAME ON CARD:

CARD NUMBER:

EXP. DATE: CV CODE:

LOGO

| AM INCLUDING AN ELECTRONIC FILE OF OUR HIGH-RESOLUTION LOGO,
I.E., VECTOR, EPS, JPG AT 300DPI. ady anN

LOGO MUST BE RECEIVED BY JULY 1, 2023 FOR INCLUSION.






ABOUT THE
ITALIAN AMERICAN MUSEUM
OF LOS ANGELES (IAMLA)

THE ITALIAN AMERICAN MUSEUM OF LOS ANGELES (IAMLA) EXPLORES
THE ITALIAN AMERICAN EXPERIENCE IN THE CONTEXT OF THE NATION'S
MULTICULTURAL MOSAIC. THE 6,000 SQUARE-FOOT MUSEUM IS LOCATED
IN DOWNTOWN LOS ANGELES AND FEATURES AN AWARD-WINNING
PERMANENT EXHIBITION, WHICH IS ALSO ACCESSIBLE ONLINE, AS WELL
AS TEMPORARY EXHIBITIONS, CULTURAL-EDUCATIONAL PROGRAMMING
AND CURRICULA. THE IAMLA IS HOUSED IN THE ITALIAN HALL, WHICH
WAS CONSTRUCTED IN 1908 AS A COMMUNITY CENTER. THE ITALIAN
HALL IS LISTED ON THE NATIONAL REGISTER OF HISTORIC PLACES AND IS
AMONG THE OLDEST REMAINING STRUCTURES FROM THE CITY’'S HISTORIC
LITTLE ITALY. THE IAMLA IS A 501(C) 3 CHARITABLE ORGANIZATION;
ADMISSION TO THE MUSEUM IS FREE. FOR MORE INFORMATION, VISIT

WWW.IAMLA.ORG.

THE PERMANENT EXHIBITION WING OF THE IAMLA THE ITALIAN HALL TODAY- HOME OF THE IAMLA



